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DETAILED ACTION 

1. Claims 1-26 have been examined. Application 10/075,308 (ONLINE MEDIA 
PLANNING SYSTEM) has a filing date 02/15/2002 and Claims Priority from Provisional 
Application 60270624 (02/23/2001 ). 

Claim Rejections - 35 USC § 102 

2. The following is a quotation of the appropriate paragraphs of 35 U.S.C. 102 that 
form the basis for the rejections under this section made in this Office action: 

A person shall be entitled to a patent unless - 

(e) the invention was described in (1) an application for patent, published under section 122(b), by 
another filed in the United States before the invention by the applicant for patent or (2) a patent 
granted on an application for patent by another filed in the United States before the invention by the 
applicant for patent, except that an international application filed under the treaty defined in section 
351(a) shall have the effects for purposes of this subsection of an application filed in the United States 
only if the international application designated the United States and was published under Article 21(2) 
of such treaty in the English language. 

Claims 1-26 are rejected under 35 U.S.C. 102(e) as being anticipated by 
Anderson (US 2002/0007308). 

Claim 1 , Anderson teaches: 

A system for generating targeted marketing campaign pricing information for a 
client system comprising: 

a marketing system including a computer processor and associated memory, 
said marketing system being connectable to the client system via a communications 
network (see figure 1 ); and a database including pricing information for the delivery of 
advertising materials in a plurality of printed media outlets (see figure 2a, item 72), each 
of said plurality of printed media outlets satisfying at least one of a plurality of 
predetermined marketing parameters (see figures 4, 7; paragraph 48); 
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wherein said marketing system receives a targeted pricing information request 
from the client system over said communications network, said targeted pricing 
information request including at least one of said plurality of predetermined marketing 
parameters (see figure 9); 

said marketing system further including a targeting module for selecting, from 
said plurality of printed media outlets, at least one printed media outlet that satisfies said 
at least one predetermined marketing parameter included in said pricing information 
request and transmitting the pricing information associated with said at least one printed 
media outlet to the client system via the communication system (see figure 8; 
paragraphs 48-49). 

Claim 2, Anderson teaches: 

The system of claim 1 wherein said plurality of printed media outlets comprise 
printed publications (see paragraph 42). 
Claim 3, Anderson teaches: 

The system of claim 2 wherein said predetermined marketing parameters include 
at least one of a geographical parameter, a demographic parameter and a circulation 
schedule parameter (see paragraph 48). 

Claim 4, Anderson teaches: 

The system of claim 3 wherein said printed publications comprise newspapers 
(see paragraph 48). 

Claim 5, Anderson teaches: 
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The system of claim 3 wherein said advertising materials include advertisements 
printed in said printed publications (see paragraph 4). 
Claim 6, Anderson teaches: 

The system of claim 4 wherein said advertising materials include advertisements 
printed on pages of said newspapers (see paragraph 4). 
Claim 7, Anderson teaches: 

The system of claim 4 wherein said advertising materials include primed 
advertisement pages inserted into said newspapers prior to the delivery of said 
newspapers (see paragraphs 48-49). 

Claim 8, Anderson teaches: 

The system of claim 6 wherein said pricing information includes a quote of the 
cost of including said advertisements on printed pages of each of said newspapers (see 
figure 9). 

Claim 9, Anderson teaches: 

The system of claim 7 wherein said pricing information includes an estimate of 
the cost of including said advertisement pages with the delivery of said newspapers 
(see figure 9). It is inherent that the total cost is the placing of the advertisement in a 
newspaper plus the price of the newspaper. 

Claim 10, Anderson teaches: 

The system of claim 2 wherein said database includes a profile associated with 
each of said printed publications, wherein said profile includes the predetermined 
marketing parameters satisfied by the associated printed publication (see figure 7). 
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Claim 1 1 , Anderson teaches: 

The system of claim 10 wherein said targeting module, based on said profiles 
included on said database, determines which of said printed publications satisfies said 
at least one predetermined marketing parameters included in said targeted pricing 
information request (see figure 9). 

Claim 12, Anderson teaches: 

The system of claim 1 wherein said plurality of printed media outlets comprise 
direct mail distributors (see paragraph 4). 
Claim 13, Anderson teaches: 

The system of claim 1 wherein said plurality of printed media outlets comprise 
manual distributors of printed materials (see paragraph 4). 
Claim 14. Anderson teaches: 

' A system for generating targeted marketing campaign pricing information for a 
client system comprising: 

a marketing system including a computer processor and associated memory, 
said marketing system being connectable to the client system via a communications 
network (see figure 1); and 

a database including pricing information for the delivery of advertisements printed 
on pages of a plurality of printed publications, each of said plurality of printed 
publications satisfying at least one of a plurality of predetermined marketing 
parameters (see figure 9); 
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wherein said marketing system receives a targeted pricing information request 
from the client system over said communications network, said targeted pricing 
information request including at least one of said plurality of predetermined marketing 
parameters (see figure 7); 

said marketing system further including a targeting module for selecting, from 
said plurality of printed publications, at least one printed publication that satisfies said at 
least one predetermined marketing parameter included in said pricing information 
request and transmitting the pricing information associated with said at least one printed 
media outlet to the client system (see paragraphs 47-48). 

Claim 1 5, Anderson teaches: 

The system of claim 14 wherein said plurality of printed publications comprise 
newspapers (see paragraph 48). 
Claim 16, Anderson teaches: 

The system of claim 14 wherein said predetermined marketing parameters 
include at least one of a geographical parameter, a demographic parameter and a 
circulation schedule parameter (see figure 7; paragraphs 48-49). 

Claim 1 7, Anderson teaches: 

The system of claim 15 wherein said predetermined marketing parameters 
include at least one of a geographical parameter, a demographic parameter and a 
circulation schedule parameter (see paragraphs 48-49). 

Claim 18. Anderson teaches: 
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The system of claim 17 wherein said pricing information includes a quote of the 
cost of including said advertisements on printed pages of each of said newspapers (see 
figure 9). 

Claim 19, Anderson teaches: 

The system of claim 14 wherein said database system includes a profile 
associated with each of said printed publications, wherein said profile includes the 
predetermined marketing parameters satisfied by the associated printed publication 
(see figure 9). 

Claim 20, Anderson teaches: 

The system of claim 19 wherein said targeting module, based on said profiles 
included on said database, determines which of said printed publications satisfies said 
at least one predetermined marketing parameters included in said targeted pricing 
information request (see figure 9). 

Claim 21 , Anderson teaches: 

A system for generating targeted marketing campaign pricing information for a 
client system comprising: 

a marketing system including a computer processor and associated memory, 
said marketing system being connectable to the client system via a communications 
network (see figure 1 ); and 

a database including pricing information for the delivery of printed advertisement 
pages inserted into a plurality of printed publications, each of said plurality of printed 
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publications satisfying at least one of a plurality of predetermined marketing parameters 
(see paragraphs 48-49); 

wherein said marketing system receives a targeted pricing information request 
from the client system over said communications network, said targeted pricing 
information request including at least one of said plurality of predetermined marketing 
parameters (see figure 7; paragraphs 48-49); 

said marketing system further including a targeting module for selecting, from 
said plurality of printed publications, at least one printed publication that satisfies said at 
least one predetermined marketing parameter included in said pricing information 
request and transmitting the pricing information associated with said at least one printed 
media outlet to the client system (see figure 9; paragraphs 48-49). 

Claim 22, Anderson teaches: 

The system of claim 21 wherein said plurality of printed publications comprise 
newspapers (see paragraph 48). 
Claim 23, Anderson teaches: 

The system of claim 22 wherein said pricing information includes an estimate of 
the cost of including said advertisement pages with the delivery of said newspapers 
(see figure 9). 

Claim 24, Anderson teaches: 

The system of claim 21 wherein said database includes a profile associated with 
each of said printed publications, wherein said profile includes the predetermined 
marketing parameters satisfied by the associated printed publication (see figure 7). 
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Claim 25, Anderson teaches: 

The system of claim 24 wherein said targeting module, based on said profiles 
included on said database system, determines which of said printed publications 
satisfies said at least one predetermined marketing parameters included in said 
targeted pricing information request (see paragraphs 48-49). 

Claim 26, Anderson teaches: 

A method of generating targeted pricing information for a marketing campaign 
comprising: 

A. receiving a targeted pricing information request, said targeted pricing 
information request including at least one of a plurality of predetermined marketing 
parameters (see paragraphs 48-49; figure 7); 

B. accessing a data store including a list of a plurality of printed media outlets 
and associated pricing information for the delivery of advertising materials in each 
printed media outlet, each of said plurality of printed media outlets being identified as 
satisfying certain predetermined marketing parameters (see figure 8); 

C. selecting, from said list of said plurality of printed media outlets, at least one 
printed media outlet that satisfies all of said at least one predetermined marketing 
parameter included in said pricing information request (see figure 8; paragraphs 48-49); 
and 

D. generating a targeted pricing information list including said selected printed 
media outlets and their associated pricing information (see figure 9). 
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Conclusion 



3. Any inquiry concerning this communication or earlier communications from the 
examiner should be directed to DANIEL LASTRA whose telephone number is 571-272- 
6720 and fax 571-273-6720. The examiner can normally be reached on 9:30-6:00. 

If attempts to reach the examiner by telephone are unsuccessful, the examiner's 
supervisor, ERIC W. STAMBER can be reached on 571-272-6724. The official Fax 
number is 571-273-8300. 

Information regarding the status of an application may be obtained from the 
Patent Application Information Retrieval (PAIR) system. Status information for 
published applications may be obtained from either Private PAIR or Public PAIR. 
Status information for unpublished applications is available through Private PAIR only. 
For more information about the PAIR system, see http://pair-direct.uspto.gov. Should 
you have questions on access to the Private PAIR system, contact the Electronic 
Business Center (EBC) at 866-217-9197 (toll-free). 



Daniel Lastra 
December 27, 2006 





